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01. BOLD - ACHOL KUIR - NUMERO MAGAZINE
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03. DIVAS - REJOICE CHUOL - NUMERO
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LOUIS VUITTON FINE JEWLLERY
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LOUIS VUITTON FINE JEWLLERY
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LOUIS VUITTON FINE JEWLLERY
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08. THE CURSE - NUMERO
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05. FLORA-AKON CHANGKOU - NUMERO
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10. FLORA - AKON CHANGKOU - NUMERO
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12.  THE FUNERAL - NUMERO MAGAZINE
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JADEN SMITH - BRITISH GQ
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JADEN SMITH - BRITISH GQ



16. BURBERRY
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20. GHANIAN COWBOY - SSENSE
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22. ACCRAS BOXING - HIGHSNOBIETY
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23. GHANIAN COWBOY - SSENSE
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26. DIVAS - REJOICE CHUOL - NUMERO
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BEACH SELLER - NUMERO
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32. JAMAICAN BIKE LIFE - HIGHSNOBIETY
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33. JAMAICAN BIKE LIFE - HIGHSNOBIETY
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THE GODFATHER - CHERITHA - HIGHSNOBIETY
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35. THE GODFATHER - CHERIF DOUAMBA - HIGHSNOBIETY
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38. FLORA-NUMERO MAGAZINE




39. GUILLAUME DIOP - NUMERO



40. CARATAYLOR -CR FASHIONBOOK




POGBA

Apres les tempétes

4. PAUL POGBA -GQA




42. EDGAR CHEUNG KA LONG - DIOR
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44. GIVENCHY
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CARTIER X HIA - TARA EMAD
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47. DIOR - LEWIS HAMILTON
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CARTIER X HIA - MONICA BELLUCCI & TARA EMAD
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CARTIER X HIA - MONICA BELLUCCI




49. GIVENCHY KIDS
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BURBERRY KIDS
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Bio

Information

Kenny Germé is a Paris-born Photographer & Director
whose work bridges fashion and visual storytelling.
Drawing from his carribean heritage

and the raw energy of punk, jazz, and hip-hop culture,
Kenny creates images that prioritise emotion

and narrative over conventional beauty.

His clients include Adidas, Dior Homme, Givenchy,
Louis Vuitton, and SSENSE.

Editorial work has appeared in Interview, Numéro,
Time Magazine, and Paper.

Kenny Germé
@knngrm
contact@kennygerme.com






